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Introduction: With the aging population and the preva-
lence of chronic diseases in this age group, the impor-
tance of physical activity as a risk-reducing factor be-
comes clear. In this study, considering the role of social
targeting, customer segmentation and physical activity
positioning for the development of sports among the Ira-
nian elderly have been studied.

Method: This study was practical from the point of view
of purpose and was conducted employing a qualitative re-
search method based on thematic analysis method. The
population consisted of specialists in Sports, Social Sci-
ences, Psychology, Law, and Medicine. The sample was
selected using purposive sampling with a conceptual satu-
ration criterion, which was conducted after 11 interviews.
Findings: According to the three components of the target-
based strategic marketing model, segmentation criteria
including individual and social characteristics, economic
conditions and activity criteria were classified; factors
such as contextualization, customer analysis, social sys-
tem analysis, and policy coordination were identified in
targeting the identified areas, and in the positioning sec-
tion, encouraging the elderly to be inactive and move to-
ward group and network-based activities were the results.
Discussion: Based on the three components of segmenta-
tion, targeting and positioning, the need for people, society
and officials to emphasize the use of physical activity to
promote physical activity among the older adults and per-
sonal and social health of the elderly has been mentioned.
As aresult, efforts to activate the elderly in a neighborhood-
based manner and small-scale planning will be effective
from several perspectives, including improving their indi-
vidual and social health and reducing treatment costs.
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Extended Abstract

Introduction: As the world’s population is aging and chronic diseases increases
in this age group, the importance of physical activity as a deterrent and risk-re-
ducing factor becomes clear. Given the special needs in this population, it is very
important to pay attention to health-promoting behaviors and the quality of life
in the elderly. Physical activity is an important parameter that leads to improv-
ing the quality of life of the elderly and consequently the experience of dynamic
aging by changing behavior and lifestyle. This shows that in the field of behavior
change, we must move from education and coercion to promotion. The most im-
portant models related to promoting sports for the elderly are social marketing
and target-based strategic marketing. In the present study, the central factors in
the goal-based marketing model have been used, which are: segmentation, target-
ing and positioning. A market segment is a set of customers who share a common
characteristic and display similar behavior. Targeting is the skillful focus on one
or more defined segments of the market and the application of unique marketing
efforts to each segment. Positioning refers to designing an image of a product or
company and placing it in a distinct and specific place in the mind of the consumer.
It is important to promote effective methods to create knowledge and encourage
the elderly community in the country about sports and determine and use sports
marketing methods and to promote it in relation to their conditions. Finally, efforts
should be made to find a special and valuable position in the minds of the elderly
so that they are motivated and strive to achieve it. Because sports is considered
by the world as a health-oriented product, using appropriate methods with the
characteristics of target customers and classifying and targeting program-oriented
as well as creating a privileged position for this product in any part of the elderly
community in effective marketing measures and attracting elderly customers to
sports is of particular importance and the present study was formed in order to
respond to the way of positioning sports, segmentation and targeting of potential
elderly customers in promoting elderly sports in the country and for this purpose,
the goal-based marketing model was used.

Method: This research is applied from the point of view of purpose and is con-
ducted using a qualitative research method based on thematic analysis method.
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The statistical population consisted of specialists in various disciplines (Sports
science, social sciences, psychology, Law, Urban Planning and Medicine. The se-
lection of the community of participants in the research was based on the people
who had a good background in the field of administration, science, as well as
planning and policy-making of senior sports in the country, and identifying them
required research and inquiry from knowledgeable people. Sample adequacy was
the theoretical saturation achieved after 11 interviews. Based on the conceptual-
ization process, the coding of the concepts and the central and final categorization
of the data were done. In this research, two methods of judicious or purposeful and
bulletproof were used to select participants. They first referred to specialists in a
deliberate manner and then were asked about other experts.

Findings: The interviews related to the three factors of the model were analyzed
as the steps of conceptualization and categorization (theme building) were per-
formed. The main categories were determined and placed in thematic map.

Segmentation Targeting Positioning
Context
Individual factor .
. need assessments Inactive
family status e .
. .. prioritization promotion
physicalcondition .
o analyses patterning
motivation
synergy
Social factor consumer analyse Individual active
social inequality incentives info bank
tradition awareness raising grouping
social role duality perceptions social membership
Economics factor Group active

Society analyse

. ) organizing
. achievement, estimate . . .
wealth deciles, access to i . identifocation
. specialized atitude
infrastructure

Financial capacity,

social infrastructure

Policy coordination

Physical activity factor A Network-based
institutional map

individuals, groups, . L social capital
service unit window

network based L social media
evaluation index
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There are four different criteria: personal characteristics, which are related to in-
dividual-related factors in the classification of the elderly; Social characteristics,
which examine the effects that society has on the segmentation of the elderly;
Economic conditions including factors that economically affect the segmentation
of the elderly, and the factor of physical activity classifies the elderly based on the
amount of physical activity they have. Living status of the elderly and considering
the type of living that may be alone or with other companions and their place of
residence (home or nursing home) is one of the most important criteria for clas-
sification. The degree to which an elderly person is physically healthy seems to be
another important factor. In the elderly classification type, it is also important to
try to reach the level of motivation (internal or external) that each elderly person
has for physical activity through survey work. Taking into account the different
social classes (affluent, middle class, deprived), traditional and ethnic practices
that exist in different parts of the country, especially in the case of the elderly, and
in an interview with one of the experts in the sentence that “some families, tradi-
tions “Religions and ethnicities do not accept or define sports in old age or for
older women.” Among the features that should be considered. Also, the social role
of the elderly in society and in families, which defines their leisure / responsibility
at the community level, and another interviewee in the field of social sciences in
their response. Economic characteristics are measured according to the financial
capacity of the elderly. Some activities should be considered only for high-income
people, such as skiing, horseback riding, golf, etc. The level of financial enjoy-
ment and access to infrastructure. Sports at the community level is also important.
One of the strategies for developing senior sports is based on goal setting; paying
attention to the needs of people in old age and the priority that these needs may
have for each person or each department, analyzing the elderly as stakeholders in
the targeting department, and linking sports to the social aspects of the elderly life
in addition to the aspect individuals and spending their leisure time in such a way
as to improve the social conditions of the elderly are mentioned. In the area of
customer analysis, identification and analysis of incentives in different groups of
the elderly, emphasis on the need for physical activity and its benefits by training
and awareness and attention to the experience and perception. It is necessary to set
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goals. On the other hand, the study and analysis of the society in which the elderly
live by facilitating the elderly ‘s access to social (sports) infrastructure, identify-
ing and trying to employ individuals and groups who have a verbal influence on
the elderly, designing different sports programs for the elderly groups separately,
which requires specialized attitude and experts in this field, is also considered. All
of these things do not make sense without policy coordination. Four age groups
were identified, including inactive, individual active, community active and net-
work-based active elderly. Encouraging the elderly to be inactive and to engage in
network-based physical activity can be the most important factor in the develop-
ment of position-based aging sports based on positioning.

Discussion: Considering the aging population and the need to pay more attention
to the elderly and geriatric sports, the role of using the components of the selected
research model, i.e., social targeting, section connection and positioning in the
promotion of aging sports is becoming clearer than ever. Recognizing and achiev-
ing the priority of each of these three factors, ranking the different sections of old
age and the criteria of this section requires a survey with the questionnaire tool that
is suggested. Creating local groups for the elderly and regional planning are other
practical suggestions.

Y'Y



o Cdled U Crd po 5 OU i (sl iz o elaim] (s S Cis i

The Role of Social Targeting, Cusiomer Segmentation...

o0
ol a0 S5 a ool il 3l 555 Ol 5o glialles sls s sl 3 e Jel oo
03,5 55 1) Ol nlcm e 503 28 imaz S eiS oS (5 sba .l 550k 5 55 AalS
Slosy e o sl (63 ng_jw O ale U s ol asls 13 pla,ypis8
5o Jle b oYL oladle e p2l=dl=s (Y014 OLan 5 (5 me) Sy dalgr
C;L}fuﬂ);ubwd’,{l)@.ﬂlw}:h)'f,'l)j.th;-ﬁU;SW
Pl S LS Ao, VAT dolee 03,5 L S Comar IS L0 g3 VT E
0355 k) Sl oo 3 s ol il Rl s Caresr IS UG
Lsr o33 Y1 5558 Camar 3 Jle T (VL Ol Cma g VEY+ L
D3 5ma) Sl a8 Cmar 6 a5l e O s
5o Olallo slaws eyl )8 B ps L oldle ol 4 a5 s ol 4 (Y0 Y
S il slila sl Sl 0 51 s dal g g 5 BB A, 01 s ST sl
sl )l slajldy a4 ax g Olyss ol ot slasls xals i 5o Lol axel
(YW OLea 5 el ol jage slos ol Oliadles 53 S5 CudS 5 Cudles
Callad el 05 S 0l 53 ege Sleslen e 5 Olgr Camer LS 0 L
3 o) 2 e s S S e Ol ekalS 5 e llasl Jele G Olge 4 Sler
b Sl 355 gl SV 1 (6 St sleals op 5 Sge S (Yrr0 )
Coal ol (8555 Sl bl Ol (ol onds Jds 40 Jb- al Lo
a4 el g il b Sl ()0 s 50U ) 505 (3L
L3 S 5 1) i b sy sl a2 O a5 Ol (S5 kS 5 g

1.Lin & Li
2. Stevens, Nonan, & Robenstein

ARIA)



W o plact 99 Oloasl ity S o olaiml oy it - ale dolilas

Social Welfare Quarterly, Vol 20, Summer 2020, No 77

SPl b, s 4o 5 a8 das e 0L el pl (Yo VA i 9 (2S5 5) 558 00
oS S s e ) 5 S5l

bl s slert SLoL Ol Gl 5505 s b ks e slde (g
OBl Jde 5 gy o, sSU Sl Lol lash po A Gla ke (65
"ol ge 5,8 Gt g i 3l A le aS el el (6515 o e Bl s e
ol 33151 olens S a5k 0L i o Jold 5L gy s (Y)Y E51S)
YN 8 Ul (5555 aeS) Lols bl 5 o Sen slasls; 5 Les S dasls oS
S i o gt 45 el Sl e Sl Sl seze L i SO Ks Sole w
(SIS (Yo A &S 5 ) oas s 555 3l 3 el L 5 Sl 5 0 5ls
e 5 ablB 0Ll o8 el o3V U3l 53 s il L1 s s s
S Sl 5 Sl ) S w5l 5 dslate 0SUSS sleisn Cnlae pln s 1
300 53 el A i L G dilale S a0 (g lAS s (sl 5o (YeNE
SHb) cl B s i e lp 3 a4 pasie SLoLL Gledtl S e
S s T 0313 5 5 S0 L e Kol b s bl (T
VY 5L 5505 o,Lal Gaa bl b ediS s pme o83 53 jasie 5 1ms

il 0L e ey ok 4 b amelr 3131 Gb 5l 4l gl 55 J s s

Sladler 555 sl a5 L g 3505 a5 slendlad 5 Lol 4 5L s gl &

1.Segmentation

2.Targeting

3. Positioning

4. Kottier

5. Australian Sport Commission
6. Dibb & Simkin

7. Hajar, Mahrani, & Sinarwati
8. Lupao

AArd



o Cdled U Crd po 5 OU i (sl iz o elaim] (s S Cis i

The Role of Social Targeting, Cusiomer Segmentation...

5 el Cansy dap s sl 5 Ol Sl ol g J g Olgs @
50T s Sl oS Sl g I Lol abg e lglasle w5550 analr (53l
Vol oS 30 aslital 528 Olkwdle amslr b 5 5 ol sl L3 S5e (glae g
(Nl 5 amsld GSES) Cnbins (et 0 55 305 s

oslinad Gda e b1l dlan glae s 5l &S ol Y el ol plsil gl
oo 5 558 Oldallu anals Cilises (lgdsn O 53 &S (Y1 O, K 5 K28 343
S bl Gbesed 318 Sy s el cpl e 5 Lpd e aseie OF SleS 55 L
Oldadl (gdoail 5 (gdu oo 31 5 Sl sl 51 25u 8 sleS 55 b sl
GeSns o ey by ol i e gl oLk gleesed B sl 5Ll
330 aS bl 315 S 15 eslinad sype 5o plulid (L3l 5 (golasl ( Soa b
3 Lgussione ded S5 gl p sline ollil 5 (alasl oyl i 5 il sleSn 5 L
3L ol LW 5 Kon b gnliatl Cun s 5l ans S oS Ll alises ol jlal
S 5 e DLl Jaul 5 b ilize OF s 5 g 5 2305 (2LOLSL (slae sl B
23 03

5ok olr 5 Candge Olldle a3 3 3555 B ossd 0O L Sulg o
Gas s S Sl S B 5 ed 4Kl Ol & s 61 6 by a3
Sl (655130 5 g 3ludelin (Sleopdbl 4 5L 5 OV pame ple tles Oltlle
5 b g (I8 O 3 & S b R e e ol nl des S
(YT OLKan 5 Ki8) Ljla) s sl s Sl Sl sy ooy

s SleShs oKl e (TOA) ULIKes 5 o, hasy laasl
4 Ol Cdr gl oS sls OLES OLEyl a4y 3,05 o,L1 Oldialler anals )

YV



W o plact 99 Oloasl ity S o olaiml oy it - ale dolilas

Social Welfare Quarterly, Vol 20, Summer 2020, No 77

330 (Sl DV 5 e 3 5 Slabesl ded ) (63 30500 belye S odlas
Sletle ) qgolasl Cunsy) oo 5 (DVleps 5 el sl slasl Olwss 52 5)
Sledil 5 sl 5 02 Codl (Ll a5 Bl bl 0 5 sy el L
Lals Ol 3 g5 a3 (YIV) O 5 sl copmimad Lls oge (25 ((Son b
5 el s Kb Jb Candy (DU oo laad jo Olle o8 5l aS
ol 3 e Al Ol 2555 gus 05 et sl AE 625 LS55
w&.«wLgt.?wdLgl.g,g-jf'-)Lmﬁé:»ﬁg_éuj&z_»JJw&a\Muﬁo@};leﬁs
e & a5 ahar | e balpe (YOIA) 0 5 3555 ol sl Ly ool o5
Oslien 5 ) smadil B glas al, sl 5 Cdedily slaasl 5 b (Ol K
LA O 5 S (Y01 0) (658

5 Flexl Jols w0 3L 5 635 sleSns 5 el (YA 0L 5 "0l
5 el St slele s s SUIK Lallal SIS Camdge 5 gl Cons
Kiles S 3 me Ol a5) anw 5 Jal 5o C)'ijs('*@")‘ Iy el

d a5 W el 0Ll a3 50 s pmaladl J g Olsie 0 555 4 Ll
Rl s S8 gl el 058l OL e o 53 seams (pl 3 Lol sl
0L e LS 55 b conlin (gl g Sl oslinal s ool 53 5 205 ege 28 2305 5
ot Gl Slee Saxd e bl cpiamen 5 oseael (S de 5 saib 5 S
Obde ol 5 SLoL JFge DL o Oladles anelr 51 o 2 55 s
plas s e s S bl 51l Jlay 5 0 glots el 51 3555 4 Al

S S el ol Olse a0 OF 31 Ol oo das o b |y ol S5 3l

1. Jenkin
2. Chan

YYA



o Cdled U Crd po 5 OU i (sl iz o elaim] (s S Cis i

The Role of Social Targeting, Cusiomer Segmentation...

)}‘EAAMJ«&‘} u,bﬁ)}l U""L"" u_“:\f_}b;é)\bjo)@_:)‘}af Q‘stjl.w U’:’)J-} WJ;)
Lol o5l OL e (5,8 Un 5 du o (s bamise o 4 2 Sl
2 e ol e Sl sk a5 @8 5 IKS pas Gl S5 s S 0

A eslanal Caua

92
e &S GRS s Sl eslial b s (60,8 SBda e S lass
A B el amlas g Sl kel a5 el el bl Sl s S5 0
STyl s pledl 4 60 L a-las gaome 55 5 A eslinal (g b pLil 4 Oy
Oloslu 5 canl a3 5 515 ax 55,50 ol Gl D3 538 L3 Sl 2555 055>
Slelsle s odSly Hobay sl pl 5 Cud Ol S5y S pde Js2e ol
ol 53350 el i 5 Dlilens 5 5 3 e IS w0 Udas 5 35,5 il
w8 85 o Ol 03 OF am s 5 Sl o gas 53 sllas 5oy Ay S s
55 OB S S L anals bl 10 (YA YoV dlg) Y404 (T (6,158 50) el
St p e 5 el (gl w3 S 38 IS ol Bl bl Gais
el plolis 5 Lo oogllae aiy glls 5528 55 oldle 25,5 oSl 5
Gileddie ST L Gille skl 4 5 55 e 53151 s e 5 Gt Ll
A el anel sl 31 bl s JIS 5 Ledia oS W iy 3l eslaal b

w\ ol C)J (\) d).\} L ‘}:EJJ cL:-L,a» L QgJMsC,SJJ &:)Lm

Yy



WV oot (39 Oleasl ipiny Sw olain] oliy oy ale dolilas

Social Welfare Quarterly, Vol 20, Summer 2020, No 77

Gebods amlaae Sy 53 QBAS S 5 sleS s (V) Jyur

e T [ ) ORI S
QLAJJ)L;:.SJJ omb‘)ww‘}))sf (5]75; wl.;.i.;lj) S
Ghee NESA SSSs orbddanal 5
s ol S | bl | s

Gimee 5 ISl e | o&ils 5 55 Sols | S | Baos Capde| 05

ij})\ifwl:.wcﬂ.u o@lb}&j)}gb)b} éjl's.) u,l)))ga.lﬂu\ﬂ S,

i

é@jﬁdb)) aK;:J\AJQLAJ.:}SJA ‘_gJ”SA . S0
I
G NEEEN S ‘s”ljf“’? o3
038
L;LM}J).L» NEEHE 6;753 J”Sﬁ)l;_é) N3)
5 Sende
S A
JKC,».AL:..»:«ﬂ.LA o@il)}&j)jﬁz)b) dﬁ) é}ﬁ:- 3,0
. c. 3 S Osemly .
OANJ;ULA)J Kﬂ;_,\; LSJISb L}'i“”}'-’- bja
°

bl o g 53 3 OB AS S lie SRSl gl rags cpl s S5 a5 boles

55 e e 45 dedda o5t b sl eslinal 3 sal oIS 5 ada b s las
023 53 0Ll 3l s 5 axrl o Olanasts 4y 5 Olalles (5555 0559 53 IS 4 28
ol et s B SlaSle oSl S5 o3V g oo S0 Ol kLo
ST 0ile ile s ¢ ia 53 SBlhal Bl b Sl alaas sl (gl OB phaLias

@;)ljg)b.xﬂcuiﬁjﬁcbu\)|dujﬁjéd)&a.écb5&jnum

¥



o Cdled U Crd po 5 OU i (sl iz o elaim] (s S Cis i

The Role of Social Targeting, Cusiomer Segmentation...

2 bl s 2l Rl Gl ol Olse w1 sleel ClbB IS 5 LS
Skl lzel ClB s pee Sler 3l S o Slatle £l iS ey,
o s ol o3 AT (IS 5 UsS) el (6 dobeel 5 dgl ekl (Jls!
Laesls d)ﬂ@-?' Glp B Oby Kiasy pd ey dies pl 4 g0l A
5 A 1SS (sjl.u))la 4ol il el 5 laaslas e 55 b S ks
Sl a;\.aji..':.ajji Sledls s fyd ) g Gl paasis 4ol (SIS e
2288 Gl o5 paasiie 3 5l e slaasl ¢ p L JWE 5l Oliebl J pa
S Jolie ann ps a4 S oy pte Giags slaanl osls (il oSl s
o3lital el ol gl 5 ol Gl G ASlal 5l (6 ndhOlaabl bl skaie 4
Jle e 53 Sl S b il s b sl ey glaasl S1as
b S el Sl Ea s se 53 S pl &S Nl s 5 o Shsa
05 31 S eslanadl Sl B i) Sl e cpl sleesls s (gl
b 4 S ol e oot b ST o S it 3 e ol
34 ga Lgl.aﬁ\ celd gl S O\}Sdc OMJA}JJ Sy g ealaza Lgla:J:.mS/
A S 30 s Ogean Mo gl e Glgdigs S eslinal S glaesls s
Slas o sy 31 G ol o S e s |y ol sl T 5
Cisa alas o e lanl s &S O S opla s eslinad STy e glaan] b
5 S Shle (ollS G pl Gl A sl adsl GladS a5 Al ekl
i pasie o 5 IS LIB 55 sy 03 S o e OESES 12 65 ege Il
SLaS Al e ol 53 5 Al el eliml Loty dl e 3 S IS

GLsS &y pon Dol 5l e 5 23S 15 6 K05k JLes glaus S 4 ol

¥y



W o slont (99 Oloal iptms Sl o _olaiml ols, ios s ale dolilas

Social Welfare Quarterly, Vol 20, Summer 2020, No 77

Ay 5 e (lde) 5 e

sl

Solas s 3l oslizal L Jde alans Jolse & by je slaaslan Lo sa 500
L 5 baslas 00 oly Sl ey A3 o3ls b5 St oS sbOles 5l pll
5 Gosme sladie 5 A3 bl (3lued) hulshe 5 (S3lupsgie Jolm e w0
i ol g S jsbolea 238 15 () oled ISK0) SOl ald ys 5 e Lol
(S8 Oaa) B i SLobL due Lelse 51K a b dad e slad sie ol 5 5eie
o s Ll il Olidls 5555 s 5 SLasIKal, S (a5 bitand 5o
5 &S cwl s Cfl’ e Ol 555 a3 ol ol el isled o
5 SES) Sl a5 S Comal S Bs e LU adlfe 4w 4 a5 O
(YT Ol Kan

YY¥Y



o Gl LCrd pe 5 OL ke (sl i o elam] (o)t i

The Role of Social Targeting, Customer Segmentation...

@}; du)lﬁb}d-&ﬁwdéﬁ‘J Qf:l'lJUL-’ dhw‘;& &éw&:ﬁ(\)‘)&;

[E-RV

sl 4o

693 LS 3i9 .
&las

oty Cagll il

BT 35901 dgBsie

i e slazzl 5500
T8l sl o5l

wslaizl i Sl s

&) b 9 Bugs

Cpndy wdlgls Cundg
0553 s gilonn o eolainyd ol 3 6555 g
Sl RS
i ) . . &olyl Jb
=lei! gloSis S e Jalons
05,5 woledbl S

5 Gy axalr (g3le
slezl cygae o

95 Jub

olasdl byl axols Julows
clses . Jb ol @70 095 (gmyed ey Casn onilojls
PUCTRS SN Sy o)l cloy; ) eolid
) e SRS 5 eloz!
ol Sl —
o cadles Ll (S 9o 4% Jlad
b g sl Soly 0y g0l 42K e sl 25
2 og)S gl g5 wlon o5 slawile; oelazz!
e i leasls
Joe bl p glasallio (34559 95 s,y
. 1)) \; 5
05551 S yp gl s slaasly [T S5 5 oSl
. kN EY g e .
% Sy oLl 3| el g X Ll 0] —i Tamgus]
N Sl Sl 3 Laly, Cusis 3?« el jj & A LISl

Slaskas Jil ¥ 53 Of s glaw¥ o 5 ablandpo 5 NS Gds (su to

oML;J;LLSNJL:IM )L@-‘{'Mw‘).’ C_,_,_,;\ ol &L&LM.:: Q‘ﬁ‘).} Q\.L\AJLM’ LS'L‘"Lf:"”

YYY



W o plact 99 Oloasl ity S o olaiml oy it - ale dolilas

Social Welfare Quarterly, Vol 20, Summer 2020, No 77

035 o Ja o Ol (o ion 5535 L Jad o Jelge w0 oS (935 GleS s 25 o0
B sz 3513 Oldle iy i plel S Sl e elans) sleSs
Ol (gis i (gslal il oS ol el o ol jls )5 (golal Lyl 5 cdas e
G dled Ol slon 2 1 Ol (Gaedled bele 5t 3 lices 1)
S SL; oS f a5 ol s SL) Sy LS o (shuates Ll &S
SIS S b abe) Lol S5 0l 5l (6,505 Olalpen L slesa ool (S
il Ll 5,8 G oS Sl 5 am s Gl (G 25 slalas O'UJV"@").\ (Olwdle
Ol gauaal g5 03 Ll R e Jols depe B4 sl Sler
el (gl tiadl 33 84S (Som b 553) 6lo STl Olye 0 (o 2wd 8l 5N
Slib 055 bl ool cenl Bl alen B el Gk Sl 8 a0l Sl
2558 Gy 52 &S e B s e Slaa s p s el e (b 0) plana] i
o ol 53 Olawasite 51 K b ambas 53 5 350 s 5m Olialla 5550 55 Lo pat
Ol sl b gl Olyss 53 Jaios Wewsd 5 calde dguen daosl gl = ) &S
S ol oleS 55 dham 3l 1S o Iy 3505 (106 OF 51 i 05 5 L ol s | dnadls
N e R F P RCI g
o el L2 3 Ol e 4 ol il 55 5 anelr s Olalle olas| (5 pomen
5 el psle 05 3 (6 503 el sdaslias 5 AS o iy a5 anelr Tl 53 1) ]
analr 5 a3l sl JU3 53 5 WL Sem s 3 gms L Oldle 5 s Ry
woar g b ooladl GleSns oty Jule pl = b w il edge 1 olend e
Aalps Lol 3 sl badd Ll Ledlad 51 (5 058 e edmin Ol b 015 Ol 5
s 3 Sl ol Olsee vy S (I8l (Sl dSle 55w § ks 5 YL
8l olmuwlﬁcﬁwlg,?w;t;-ﬁ;wl;,ém);d;jﬂdwuﬁj@

YrY



o Cdled U Crd po 5 OU i (sl iz o elaim] (s S Cis i

The Role of Social Targeting, Cusiomer Segmentation...

@ e ied oS LEL aaly 13 bl d o O s Jy sl atidls 555 el 4
LS e plete |y Ll gumazas Oliedle cles g LBl w235 slesle s
Glers S B 13) smeaSi by a5 S (ool Do s Sl plnil 4 e S
S o b 1y Sslie lgd e (3555 4l b s sells ceamaiie
Gl 51 (S 5l IS0 b Las e G oojlad 4l s i 5 4N
533 sl a5 ol pbaies OIS lal p Oladle (3555 axw s
I adls G e Lo s gl el (Ses Ll pl S sl s s Ol
slar o iy il 5 M8 i Olaiyd Olgea Ol s sas 520
Slp el d Dbyl 05 S 5 Gho s 0 sbaacx 5ol Olalle S slaxxl
S 53 el )Ll 550 350 Ol olazzr) Loyl 5 35 0 e S5 sbe (]
o35 2 ST sl cilire leas S s Wi oo 5 alals (s 2ie o
A Sl s e a ey 5 iS5 sl b 0T bz 5 Sl plnil
or S ol @S0 Slgsle Sl els a5 B Sl i
© Ol e ted lged b S o (S5 0f s oltdle & Glansls s
R4S 2lers S 53l 6 S a sl p AW bl ((3550) lerl Glela
Slers S Glr ios e Glaasl p (gluesly 5 b 5 5l IS 348 Ol
oo pl 03 et 5 aatie 13l 5 paan (B0 Al oS e sbe sl
LB a3l sy el Salen S135050 ool den 3,5 e 53550 5
LT 55 dedita IS s 5 slialler s Glaslgs o lulid (S pad My o s0de 5 Lo
&3 Okl gl Slapoledst e 5 w0 G LS e g 8 Joudlty (s 5

Lo Wdua)j}j Ja.ilf.:: BE) JAJC;:.AL.: J}iw.a r‘ﬁﬁﬁ%duvub

Yo



W o plact 99 Oloasl ity S o olaiml oy it - ale dolilas

Social Welfare Quarterly, Vol 20, Summer 2020, No 77

ol Salen sladdyio 5l Laslg b s b3l etes Glgat s S 5 sl
Al o st s L 3 Ll 3 edd oLl sl 50 4 a5 Akn
Sl 0o 5 Ol 40 8 S s alal ol (6518 Gotn (sl bl o
S5 a Y el Sl A 3 ey g pse Y Slaasil S35 e Lendled
Cppo s bl addllas il s sedle Ciliie sleas S s i &S oo
O S ate 5 O Faommie QS Sukind gon ) shate a4y Ceond opl 53 DEULS 5 23 8
aalllas o5 31 el aalllan ol el 5 s oS S0bdlod 4 bnd o 3l Lol s
Ol Jols s cdlas el o 1y sl 035 Sl 45 (Y01Q) (Gilasms 5 (5 5if
55 i3 S eslinal (Wles S Lol menaSd Jlab 5 Lislom Jlab o635 Jla (Jlai 8
S sl s G w035 Jlad 8 5l Olalle 2 5 S35 50 i ke )
Al plicandse elal el (55 et Jale n Saen Ll on e 402
ool e plazl s sl 5 e Sl m Ol CiB 5 s B sk
o3 e 5 S DUl 4y s 2s Slgn 185 JLS 5o 555 Jled OVLees Ol o
S (sla s sloml ol Jlad e Ol ol 1800 eilin 3 b w plaz| s L]
Lo Eios slens S slml b leas S 55 Copie a0 (o5 Oltiadlis 5Lis 5o slawn 5o
el Sl Gl s slalaos o 05V elazrl gla ms S (al 3 5 Ol
DS 53y 3 5 il adls plomd s s gl s 5 Olzalls a8 (g ey Ol
e OlbaIl 53 555 (6 o s S (gLl 555 51 I amaler 3l (g e 5L231 o
ot lad el o 5 5 Lk (g0 S n 505 A S Dot &S Gl 50 e
g e g Lpd obcaga eas S cpl s a8l o3 5 il adilesle 4 5L
”t,,w;ldlﬁ66ﬁ>§;}a;ﬁ,5,\>uﬁw>\dpw\@g@,‘M45

Ys



o Cdled U Crd po 5 OU i (sl iz o elaim] (s S Cis i

The Role of Social Targeting, Cusiomer Segmentation...

5l 3 CokS 5SS @ O 3l age i o ool 03V LT L5555 Slens S gl
235 03 ssmee aSed OV 133 S o LT 4 o s Ols 5 68 5 olar] Dlagshae
shix Johpd e OlaS 5 asdoe plaaSs w4 ol s ax STl 2505
ol pur Uil 3o 5 03 g (il s (slasled (6 S 550 5 el il 3 Ll 4
0 515 5 elene] glawil 51 e eslial 5 _slain slazel 5 S Lie asle slaza|
el S onl 6l gl pe Slagsle S L
Al 5 ol @ 5L G cae GboBL Je glaadse o s 2 L
3 5 o el Ol 53 Jike cl elol Ly Oldialles (2555 s o35 o alaolSal,
(o 2 b aS sl e Ll pl 4 G glaanl SLL cwd ol ol
Sladlsis Ol e Sae 5 Jlsle (elarl (o33 bale ler sdudsie 5 )18
03 Wske o fees RS 5 sl oS ad Al () e she WY e 4 e
Slomir (Sl Ol it alse Jolge oS ol (3555 @ Oltalle (535 s
Gl @l Ssbl landle Slas 5 o aedh o Sl e oS Slasdle Sl s
@IS e 2 gl oozl Ll 350 5 Sl Slemlosb JAB (3555 by
S Sl oyl 51 o 5 (a5 0555 55 Olbwlu aadllas o (ils 58l 0 S5
Oldle 3 0y Ol il e [l Sl Sl S5 S i 5 Al 5 o
pladl az s 5 Son b Jole o VU Olss 0 b g po giadls (2555 e 5 amsl 5
5 $3lwol8T oy s BLI )1 oS 555 0 s o diadls 23 o) el (sl S 3
Saslg 5 OV shs cp2 50 45 (laz o 25l Sl b 5 sbaaile; 5o Slads ale 5o anelr
s leslo g ddex sl o3V elenxl byl 2 5 L6 e ) Oladle Ciloses LS olaz]
L3l s ol e Lslemel Sl &S5 sbas S o Lo |y Slagsle Koo

5 b e lelosla ol o5lils, 50 elomm! sla,Kal, Sos 5l sl oy i Laslg

¥y



W o plact 99 Oloasl ity S o olaiml oy it - ale dolilas

Social Welfare Quarterly, Vol 20, Summer 2020, No 77

atemn 3 O3 he (slaaall a1 3l eslizal b (sutiadb 5555 s 7 L3 Wl oS pons 25
Zend SIS BB 8 3008 2 5 hos Sl (s 5 Leas S o i sl
01 03 e3lial BB ¢ 355 Sl 5 SUl (5lussl bl & oa o Jolpe
5ol e Ll s s olantl L35y glalad 5 bl arass Olbelle
@ S Slawr Sl Ol a5 plens siome 4 a5 L Ol 5 Olis 3 ol 50
sl g3lueslel 30 (S5 (sla e 53 sm (Sl J 8 gl A tils Sos L3l
syl plan (5l o alos 1 Oldl eslinal (g1 OF DUl 5 (5,45
Sl aals gl sl olaadle olal eslizal gl T g3leaabe 5 B o bl

.Ju.‘)‘io‘)u‘ "'ﬁl'ajé":’)b:bj:.};;)‘p

o
G S i (60 ,maly oboBL dde adlge sl b das e slaasl 4 a5 L
Sl 03l 0L anllan ol 53 (shu i g ko O planil glaslns 5 (s i
ol ods S5 Jlsl 3 slajlae Cous b sxe LSI5L £ Slosl s Sl (,;J:l.o
e Bl s s L OB, Olalle 555 055> 3 5 S Sl s s Ll
Sho i Ol ge S 03 S i 53 (YY) "Wl mal (5555 aneS Lo g 5 005
JUS 55 o131 o 4 e VL e b Ly sdiSeS )l 513 sl L
el Aty 558 53 e Sk pl Sl elIS s S le e 5 e bl L
Sl sl s Js OEUSES 8 gdu i asdlas s (Y414) T LS|
S Dl lewr Soll bl oBuses i gauisy » osdle (il

YV) by cs 8 o1y cund 5 Seeds wulir (a1 Jols gu i

1. Australian Sports Commission
2. Eskiler

Y¥A



o Cdled U Crd po 5 OU i (sl iz o elaim] (s S Cis i

The Role of Social Targeting, Cusiomer Segmentation...

e b 5 SOSUs sy s sl el S Olpe b ks s
(et 3 4 et (D plal (G i a8 S8 ps (s U s Ml o355
G305 ol 53 B s e laslas o eslanal Sl A5 ¢ 5 Sl sl
Cled law Ol (g s 0 9> )5 B R Ol ps s 555U o
Slsl B o i g5 53 48 CBL (Y014) (Glame 5 (55588 axdllas 53 Ol o |5 S
3,03 andlas ol L

L Y NY=Y T Gl s QLSS 5555 Olesle |y ool 5 650 ¢ 50
Sledis pleil 4 OLENe 5 (RIS Ol o3 e il gleas S oLl sk
Ll s ads 5 il o sleas S ccile gleton 53 5 o3l plsl 0805
2ol Glgen g pl (A Sy G335 B aS ol ooy 13

Sales 5 anslr o g nte o obaes ol Slex 4 ool s e
S 03 S g a aSgsba ol oLl Sus L ol KOs bl 5 Ll
ol dal gt alge ISl L L Oldle Ols 53 3555 st (I8 Gua Ll )
Sleallal ol sae Olse 4 o5 131 ot addllas > (YVY) Wl (5555 xS
2305 08k 505 S e 53 Sy geie O3 S (931 31 5 WIS o B35 5 Les B0
Ll 03 S IS G Las s el Gl

LG el s el oLl Gleras S 5l S e b ks e SbLasl gl
Giree Syl 4 a5 b Ll astls Sl e W6l 5 plS a sbad e
gt b &S (63,50 CulsS ol Ol s ax 5 S Dliies Ole s
Sbhoard e 5 (IS Bda ulul p Ol 2555 axw s Jolse plulid 5 ) @

CJ.>§..~.A (P c@&%gﬁd‘)b ol e)u‘ le.hwtiﬂ\scaﬂfd‘j& Lﬁ‘fb cJuL:.v

YA



W o plact 99 Oloasl ity S o olaiml oy it - ale dolilas

Social Welfare Quarterly, Vol 20, Summer 2020, No 77

sl Sl Ol ansl 4y 5 gdee 5t gs onl S S, )

ol SR s S sl Gelss sy pl s eddall Je 4 a5 L
St 5 05l s ) Sl is s oS S &l G a3l bbb
OLan 5 i Oliiss s b oS cd (S5 S o8 5 Sloy 5 Sl
Wils o Ol L2555 SS5lhe bole op Sage 5o 1 Glewr LSl aS (Yo e)
5Pl 5 (Y ) 0L 5 T (YIA) OLKes 5 TSy (YWV) ' ) 5 K
Jlms 5ld, 5 (S5 S o o S i O Ie 44 s 3 45 (Y414) Ol s
4L,.>.-)'\L;.U\_,.Au.ol.a.b.-lcjyjé.C,.m\OU&Mg&j‘)ﬁ&&lmujauij)}@jjﬂjb
G i b &S WA S5 elenrl balyy ol 5 elanrl Bl (S b gl
ol s il Lol (Y0R) sy 5 OB 53 ¢35 mtal 5 (VN ) OIS0 5 (i
S5 CatS s 5o 1y el Ll 55l 3 sy a8 (Y0V) bl 5 oludle ;s
ol Sl s e F5e A505 O6 s Sy

Sl S b Gl s Slosla SISl 5 350l (55500 bl 3
b o505 slaaalp ) g3l e oS 13U 53 (T A1) 7 iy dled s 55 0 53 stplon
Ol oslizad LB gladamme Lo past 33,5 sladaes ST 312l LG 5 il LB
S (Y10) OLKen 5015 Gk gl 5 ks AST LT (slasls 5 aidle b cilize

lad > ldaadl) s 5 Ll 352 5 15 Ss Cdled s Ollle oS )L Ll se 51 S

1. Goenka & Lee

2. Borek

.3 Johs

4. Schofield

5. Yamada

6. Physical Activity Resource Centre(PARC)
7. Franco

Yo



o Cdled U Crd po 5 OU i (sl iz o elaim] (s S Cis i

The Role of Social Targeting, Cusiomer Segmentation...

205 Glgsean (Y1) 0L 5 comwgo o 5 AS 0 b yme ($3,5,08 5

OLSan 5 8 15 Dlidosd i b Jaoms SOl 5 gt b 5 Cms 53 ) Se 5
5 G Sl s sl & oltle ST s 053 8 (Y1V)
gl 5 sl gen Slasseoly 5 LS 5 O 53 DUl 5 Dbk 555 5 o slaliad
33 U8 53 1 DU 5 Sl okl Jule 45 (Y419) OLIKen 5 o3l oLils 4SS
el e 5 Lo Jots Ol 5555 CSlie 53 (60,8 Dsp0 5 52,4 Jele
Ol Cod R 534S (Y1) "0 5 S Maly 5 (Y210) OSan 5 (558 anlllas
Gl 5 5 UGl 5 5o 5 (355 oS jLia 55 3555 slgle s 3G Sl g4 52
sl Ol gPead Al o L5555 S5l (gl dele |y L5555

Omiloie s eai s ) laans 5o Ol Comemr gl L) 4 e S L
oS oo o Sl s Slagsle 1SS Olge 4 el B 5 Ol 4
e dde glaadge Sl eslinal 18 (Gl) anelr il Ly, 4 a5 L) 0L
Gl 2305 s s 02 Shlarise 5 ot (elemrl (S Ja Ry
wo opl ladlsie SGm Cu gl Olgn 4 il 5 S 50 e ) il
omlon DB 4 5L i s pl e slas 5 gl cilie gledon luas ule
SLE s atble 5 LS5 5l Cslam a3 550 slgiig 4 5505 asliin s 515l U
cilies slalas s Oladle (B 55L) cany a5 sbwl o Jgs o A5 ps Ol b ks
Sl e dile b Ll a4 Ol o s & SeS (B50s 5 e S
wr g (Lad 555 5 Jlale el cpple b S8 5 x5 8 (sasesly

lile o plarl saasd Glehilty (o gl Slalllas plnil 5 25501 Julse

1. Muscheni
2. Pamela Wicker

Ya)



W o slont (99 Oloal iptms Sl o _olaiml ols, ios s ale dolilas

Social Welfare Quarterly, Vol 20, Summer 2020, No 77

Sholadle (sl o sme aSKs 55,55 gl Sl &l 5 b e s5lme sbab 5 L

sl o35 Q—l‘ 83,08 Lgl.a;\.«;..;ﬁ J<-1>

1SN Ol
T Oy Slal Ol Gk sl (O Dl alas ol el o
g b S e OBdn s cpamer Sl 0l Culey OB shalas o T
GoSar wlad G 5 Ll edilans DMl 5 ol Gble le s e DS ASES S

S Pl alas 2 QEAS S 3 ol ) Ll 4 e a-las planil SOl s s

Yoy



References Jle @L'..a

- Ahmadi, M., Noudehi, M., Esmaeili, M., & Sadrollahi, A. (2017).
Comparing the quality of life between active and non-active elderly
women with an emphasis on physical activity. Iranian Journal of Ageing,
12(3), 262-275. (in Persian)

- Amini, M., et al. (2017). Identify factors inhibiting participation in
physical activity with older people in Ahwaz TOPSIS model, nstructional
strategies and appropriate interventions. Journal of Applied Research for
Sport Management 5(3): 25-35. (in Persian)

- Australian government, Australian sports commissions. (2012). Mar-
ket segmentation for sport participation adults aged 14-65 years old. Avail-
able at: https://www.clearinghouseforsport.gov.auw/ __data/assets/pdf
file/0004/553774/ASC_Adult_Segmentation Slides FINAL 10.04.2013.pdf

- Borek, A. J., Abraham, C., Greaves, C. J., & Tarrant, M. (2018). Group-
Based Diet and Physical Activity Weight-Loss Interventions: A Systematic
Review and Meta-Analysis of Randomised Controlled Trials. Applied Psy-
chology: Health and Well-Being, 10(1), 62-86. doi: 10.1111/aphw.12121

- Chan, Y. Y., Sooryanarayana, R., Kasim, N. M., Lim, K. K., Cheong,
S. M., Kee, C. C.,... Hairi, N. N. M. (2019). Prevalence and correlates of
physical inactivity among older adults in Malaysia: Findings from the
National Health and Morbidity Survey (NHMS) 2015. Archives of ger-
ontology and geriatrics, 81, 74-83.

- Dibb, S., & Simkin, L. (2008). Market segmentation success. New
York: The haworth press, taylor and francis group

- Forberger, S., Bammann, K., Bauer, J., Boll, S., Bolte, G., Brand, T.,...
Meyer, J. (2017). How to tackle key challenges in the promotion of physi-
cal activity among older adults (65+): the AEQUIPA network approach. In-
ternational journal of environmental research and public health, 14(4), 379.

- Franco, M. R., Tong, A., Howard, K., Sherrington, C., Ferreira, P. H.,
Pinto, R. Z., & Ferreira, M. L. (2015). Older people’s perspectives on par-
ticipation in physical activity: a systematic review and thematic synthesis of
qualitative literature. British journal of sports medicine, 49(19), 1268-1276.

- Ghafouri, F., Mohammadi, Z. (2019). A Comparative Study on So-
cial Capital and Subjective Well-Being in Active and Non active Older
Adults (A Network-Based Physical Activity View). European association
of sport management (EASM). Spain, Seville

- Goenka, S., & Lee, I.-M. (2017). Physical activity lowers mortality
and heart disease risks. Lancet (London, England), 390(10113), 2609.

Yoy



References e cl.;a

- Guba, E. G., & Lincoln, Y. S. (1982). Epistemological and method-
ological bases of naturalistic inquiry. ECTJ, 30(4), 233-252.

- Hajar, 1., Mahrani, S., & Wiyati, S. (2014). Segmentation, positioning
and strategy of radio company in Kendari, Southeast. Sulawesi. Interna-
tional Journal of Humanities and Social Science Invention, 3(10), 47-54.

- Iranians Student News agancy. (2016). The need to set up sports facili-
ties for the elderly. Availabe at:https://www.isna.ir/news/95071005681/
(9September 2020) (in Persian)

- Islamic Azad University News Agency. (2019). The need to pay atten-
tion to physical activity in the elderly. Avaiable at: http://ana.ir/i/446054
(9September 2020) (in Persian)

- Jenkin, C. R., Eime, R. M., Westerbeek, H., & van Uffelen, J. G.
(2018). Sport for adults aged 50+ years: Participation benefits and barri-
ers. Journal of Aging and Physical Activity, 26(3), 363-371.

- Johs, N., Kellar-Guenther, Y., Jankowski, C., Neff, H., & Erlandson,
K. (2019). A qualitative focus group study of perceived barriers and bene-
fits to exercise by self-described exercise status among older adults living
with HIV. BMJ Open, 9, €026294. doi: 10.1136/bmjopen-2018-026294.

- Jourkesh, S., Nazari, R. (2018). Future Study of Iran’s Elderly Sports
Using Cross-Impact Matrix Journal of Shahid Sadoughi University of
Medical Sciences 26(12), 1091-1105. (in Persian)

- Keshkar, S., Ghasemi, H., & Tojari, F. (2016).Sport marketing man-
agement, Tehran, Pblisher: Science & Motivation. (in Persian)

- Khadem, A., R,. Fathirezaei,Z,. Zamanisani,s,H. (2019). Validity of
the Barriers to Participation in Elderly Leisure Participation Scale. New
approaches in sports management, 2(5), 101-110. (in Persian)

- Kottier, W. (2017). Marketing strategy for online SMEs. University of
Twente.

- Lin, W., & Lee, Y.-W. (2005). Nutrition knowledge, attitudes and di-
etary restriction behaviour of Taiwanese elderly. Asia Pacific journal of
clinical nutrition, 14, 221-229.

- Lupao, B. W. (2017). Effect of market segmentation, targeting and
positioning strategies on International Schools in Nairobi.

- Mahzoon, A., A. (2020). Population changes and fertility rates in the
country in recent decades and ahead, available at: https://www.magiran.
com/article/4045504 ( 9September 2020). (in Persian)

Yoy



References Jle @L'..a

- Miri, N., Maddah, M., Raghfar, H. (2019). The Relationship between
Population Aging and Economic Growth in Iran by Rate Fertility and life
expectancy (overlapping generational model approach). Journal of Social
Welfare.Year 19: 278- 324. (in Persian)

- Nadri, A.,. Safania, A,M,. Amirtash, A,M. (2018). A Qualitative Study
on Factors Affecting Elderly Physical Activity. 7, 1. (in Persian)

- Naghavi, L. (2015). Investigating the Facilitating and Inhibiting Fac-
tors of Community Sports in the Elderly with a Social Marketing Ap-
proach, The First National Conference on Sports Science Developments
in the Field of Preventive and Championship Health, Qazvin, Imam Kho-
meini International University. (in Persian)

- Naghdi, A., Balali, E., & Imani, P. (2011). Socio-cultural barriers to
women’s participation in physical activity, Journal of women research,
9(1): 147-163. (in Persian)

- Noorbakhsh, M., Farrokhi, A., Khakpoor, S. & Farahani, H. (2010).
Comparison of motivation of elderly men and women in Tehran to par-
ticipate in physical activities. Journal of Sports Growth and Learning, 5:
49-69. (in Persian)

- Pamela Wicker, Kirstin Hallman, Christoph Breuer(2013), Analyzing
the impact of

- sport infrastructure on sport participation using geo-coded data: Evi-
dence from multilevel models, Sport Management Review, Volume 16,
Issue, Pages 54-67.

- Physical Activity Resource Centre. (2013). Physical Activity Promo-
tion for Older Adults; A step by step guide. parc@ophea.net.

- Schofield, P., Fisher, A., Firth, J., Jackson, S. E., Stubbs, B., & Smith,
L. (2019). Digital behavior change interventions to promote physical ac-
tivity and/or reduce sedentary behavior in older adults: A systematic re-
view and meta-analysis. Experimental gerontology.

- Stevens, J. A., Noonan, R. K., & Rubenstein, L. Z. (2010). Older adult
fall prevention: perceptions, beliefs, and behaviors. American Journal of]
Lifestyle Medicine, 4(1), 16-20.

- Yamada, N., J. (2016). Determinants of Engagement in Leisure-time
Physical Activity—Dialogue with Senior Athletes. Canadian Journal on
Aging/La Revue du, 35(4), 513-525

Yoo



	OLE_LINK29
	OLE_LINK28
	_Hlk49611887
	_Hlk46302240

